1.4 Providing complete information

Scope
This document is intended for those in the health and wellness
industry who produce and disseminate content to consumers
in Europe and the USA. This document aims to provide
guidance on the importance of publishing content that is fully
transparent, complete and leaves no doubt in the reader’s
mind as to the meaning and/or context of the information.

Why it is important to publish
content that is complete
For people who wish to learn about how to improve their
health and well-being by implementing changes to their
current lifestyle, it should be of paramount importance that
the information they access, is as accurate as possible.
Ideally, information that relates to health and wellness should
carry just as much credibility as information of a scientific or
medical nature.
Due to a number of reasons, the average consumer of
health and wellness content will not naturally question or
critique information that is delivered to them, especially on
social media platforms. They will assume the information
being provided to them by influencers or wellness experts
in the field, is correct and credible. This may also be the
case because the publisher of said content has presented
themselves and their information in a way that leads the
reader to believe that the information they are providing is
fact.
A lot of consumers of health and wellness content will
seriously take on board the information provided, and look
to make adjustments or changes to their lifestyle as a result,
with very little regard to checking and fully understanding
whether that choice is actually right for their body. If your
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health and wellness content is incomplete and misleading in any way, the ramifications of publically publishing
this type of content can be severe as it may impact a consumer’s safety.
As producers of health and wellness content, we have to assume that the reader or consumer, will be easily
influenced, impressionable and open to interpret the information as they see fit.
It must be made clear and appropriately caveated in the information that is provided, that every person needs
to take into account their own individual body and life circumstances before undertaking any changes to their
health and/or lifestyle.
Producers and publishers of health and wellness content must ultimately take responsibility to communicate
information to the public in a transparent manner. They must adhere to set of guidelines that ensure that the
recipient is properly informed, the information contains no gaps or loose-ends and has clear references or
caveats built in. By checking and following these guidelines, we can be assured that we have done our best to
educate, inform and communicate in the most ethical way.

Checklist for writing credible and complete content
When referring to a piece of information or a statement as ‘complete’, it should:
● provide the reader with context and a clear understanding of its meaning
● not be presented as fact if linked to the author’s personal experience
● allow no room for ambiguity or misinterpretation by the reader
● be supported by credible, up-to date sources or references, where relevant
● clearly state if a personal opinion is being expressed by the author
● contain appropriate caveats to allow the reader to go way and make an informed decision
● contain legible statements to inform the reader of the author’s sponsorship disclosures
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If you are a wellness brand, publisher, expert,
influencer or ambassador who cares about
credibility and wants to improve standards
within the industry, find out how to apply for
the WellSpoken Mark and join our growing
community of trusted names:
W: www.wearewellspoken.com
E: info@wearewellspoken.com
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