1.2 Ensuring wellness
content is not out of remit
Scope
This document is intended for those working in the wellness
industry who are providing information to consumers
throughout the UK and Europe. This guidance aims to provide
clarity on when it is appropriate to provide advice that is within
your remit of expertise or qualification, and when it is not.

Why is it important to understand
your limitations?
When sharing wellness information and disseminating claims
through any channel to the consumer, it is vital that you
understand your remit of advice. The consumer’s safety and
wellbeing should always be of paramount importance, and
how they may interpret claims should always be proactively
considered before claims are made public.
It is your responsibility to ensure they are only receiving
evidence-based, credible and reliable information. It is
crucial that you only provide statements that sit within your
area of expertise and not beyond the boundaries of your
qualification(s) or speciality.
Your claims as a brand, online influencer, publisher or expert
should be backed by a qualified individual who has been
trained to provide specific advice in that area – there should
be evidence that the individual themselves adhere to a
professional code of conduct.
If you are unable to provide advice to the consumer because
it falls out of your remit, referral to an appropriately qualified
individual should be stated where relevant. For example, by
providing recommendations that have been validated by a
registered and credible health-care professional or a nutrition,
fitness or wellbeing specialist.
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Sharing information or claims that can be viewed as misleading, inaccurate or poorly researched will result in
distrusting consumers and a negative reputation for a wellness brand. By extension, this perception will affect
the wellness industry as a whole.
Within your wellness content, it is also important that you do not provide opinion, hearsay, or anecdotes that can
be perceived as unfair, deceiving, misleading or as disguised promotion.

Guidance for understanding your remit of advice:

Yes

Is the content providing a specific
recommendation, or offering a
piece of advice, that sits within
the remit of your individual
qualification or expertise held inhouse within a brand

Yes – No modification to your statement
is required. However, you must include
an accompanying disclaimer that states
that further consultation with a medical
professional should be sought before
undertaking any new wellness regime.
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Yes or no?

No

No – Your recommendation may be communicated
if it has been verified by a registered professional
or credible expert. Also, you should include an
accompanying disclaimer that states that further
consultation with a medical professional should
be sought before undertaking any new wellness
regime. See guidance 1.3 Building credible
partnerships with social influencers and experts for
steps on how to ensure the individual you choose
to verify your content is credible.
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If you are a wellness brand, publisher, expert,
influencer or ambassador who cares about
credibility and wants to improve standards
within the industry, find out how to apply for
the WellSpoken Mark and join our growing
community of trusted names:
W: www.wearewellspoken.com
E: info@wearewellspoken.com
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